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Q1 In Review f,

For Q1 2017, EMB remained focus on stakeholder engagement, improving collaboration and general

knowl edge sharing throughout the campaignbdés net wor

EMB conducted multiple #HeresWhy interviews with various industry professionals, including
members of | AEE6s Advocacy Committee as well as
campaign also saw a significant increase in the number of people following and engaging with

our published content on the EMB blog and across all social channels.

As Exhibitions Day approaches, EMB created the Exhibitions Day webpage with relevant
information for 2017 and refreshed all state infographics to include the most up to date data.
Currently, EMB is working to identify key pieces of legislation to take to Capitol Hill as well as fact
sheets and talking points for each issue.

What follows is a more detailed outline of various EMB activities completed in Q1 2017 by the EMB
campaign team.
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How Far
Q1 2016 vs. Q1 2017:

Added 6 new
#HeresWhy

34% increase
in Facebook
page likes
since Q1 2017

42% increase
in Twitter

followers
since Q1 2016

blog posts to
EMB website

Webdve Co @

Over 760
Million media
impressions

to date



Media Successes

A EMB finalized a 2-minute interview, featuring
David DuBois, shown on 27,000 American
Airlines flights via Talk Business 360.

A DuBois discussed the value of exhibitions and
events and the importance of security, focusing
on the industryods secul
provide industry guidelines and standards to the
Safety Act Office of the U.S. Department of
Homeland Security.
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A Total Reach: 4.6 Million



https://vimeo.com/clearwind/review/185408056/eccf47f553
https://vimeo.com/clearwind/review/185408056/eccf47f553

Exhibitions Day Preparation

In preparation for Exhibitions Day 2017, the campaign team
began creating relevant, informative content in order to
encourage registration and overall participation in all Exhibitions
Day activities.

A Launched Exhibitions Day 2017 webpage and began
updating event resources and infographics for attendees

A Penned advocacy emails and blog content to encourage
industry professionals to participate in Exhibitions Day

A Updated Advocacy Toolkit to serve as resources for industry
professionals as they seek to communicate the value of
exhibitions and events to their local government officials
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About Exhibitions Day 2017

The fourth annual Exhibitions Day will take place June 6-7 in Washington, D.C. Once ag

* Register for Exhibitions Day 2017!




Exhibitions Day Preparation

3. Exhibitions Mean Business in

#ExhibitionsDay Texas
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--------------- All 50 states have exhlbltlons.
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3. Exhibitions Mean Business in

#ExhibitionsDay Nevada
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Media Drumbeat

SUBSCRIBER CONTENT

Using information obtained from interviewing campaign
donors, the EMB team is in the process of developing
sponsored content to promote the value of convention
centers to local communities.

A Interviewed representatives from Visit San Antonio and the
Henry B. Gonzalez Convention Center to discuss the
facilit y 0s expans i on and ren lh avallabie In North Texas within dags.
benefited the larger San Antonio community |

JUL 21, 2016, 6:56 AM COT
These are the Best Places to Work in North
Texas (in 2016, at least)

A better healthcare construction strategy: VOST POPULAR

Design-build

Q'
g UL 26, 2016, 112 PM COT o~
A Dallas small business lender: ‘CFPB is coming’ @ southwe

market where convention center expansion is under .

A EMB penning article to be placed via a business journal in a

consideration




Q1 Social Media

EMBOs soci al medi a team captured significant
during Q1 2017. The EMB social content for Q1 focused on a mix of industry trends and

news, upcoming events, awards shows, and EMB owned content such as Exhibitions Day

or blog posts. Exhibitions Day content is currently being worked in weekly and will continue

to be until after the event.

Presence on accounts as of March 2017:
A Twitter (@exhibitsmeanbiz) i 1,269 Followers
A +67 since Q4 2015
A Facebook (Exhibitions Mean Business) i 904 Page Likes
A +49 since Q4 2015



https://twitter.com/exhibitsmeanbiz
https://www.facebook.com/ExhibitionsMeanBusiness

Q1 Social Media

Snapshot:

ibiti Mean Biz @ i Mar 6
#ExhibitionsDay is #celebrating its fourth
e E—— year this June in Washington D.C.! Find
out more & register here: bit.ly/2mevkh6 S ) I "
ine 1:00am - §

Having a strong brand-customer relationship is important. Ly - S N i s
These tips can help your brand connect: bit.ly/2IRRXEK (via ublis )y Kadie Murphy March 20 at

New York International Auto Show is less than a month away. It's the
largest and oldest auto show in North America, with nearly 1,000 cars &
trucks on display! You won't want to miss this historic event:
http-//bit.ly/TmeNTNS8

#ExhibitionsDa
BUSlNEsﬁflMUNlTY v
vV A N

Exhibitions Mean Biz @ExhibitsMeanBiz - Mar 14
This year's top #meeting & #event trends are more creative &

_ A5

NEW YORK

INTERNATIONAL

Exhibitions Mean Business campaign

W

¥ Published by Kadie Murphy March 28 at 2:30pm - &
customized than ever. Read more: bit.ly/2mpzUsG (via
Over 68% of B2B marketers use in-person events in their marketing @SuccessfulMitgs) AUTO SH Ow
strategies. Drive engagement and sales at your next event with these ==

tradeshow marketing tactics: http-//bit.ly/20165g7 (via MarketingProfs) o

New York International Auto Show

Home - New York International Auto Show. Official site for New York International
Auto Show tickets. 2017 Show Dates: Apr 14 - Apr 23, 2017.

Five Ways to Drive Engagement and
Sales With Tradeshow Marketing

Tradeshows and other in-person events, including
conferences, can be powerful marketing tactics. Read
on to learn what to do before, during, and aftera._ .

MARKETINGPROFS.COM




