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Q1 In Review

For Q1 2017, EMB remained focus on stakeholder engagement, improving collaboration and general 

knowledge sharing throughout the campaignôs network of donors. 

EMB conducted multiple #HeresWhy interviews with various industry professionals, including 

members of IAEEôs Advocacy Committee as well as recipients of IAEEôs 20 Under 30 Award. The 

campaign also saw a significant increase in the number of people following and engaging with 

our published content on the EMB blog and across all social channels.

As Exhibitions Day approaches, EMB created the Exhibitions Day webpage with relevant 

information for 2017 and refreshed all state infographics to include the most up to date data. 

Currently, EMB is working to identify key pieces of legislation to take to Capitol Hill as well as fact 

sheets and talking points for each issue.

What follows is a more detailed outline of various EMB activities completed in Q1 2017 by the EMB 

campaign team.



How Far Weôve Come

Added 6 new 

#HeresWhy

blog posts to 

EMB website

Over 760 

Million media 

impressions 

to date

34% increase 

in Facebook 

page likes 

since Q1 2017

42% increase 

in Twitter 

followers 

since Q1 2016

Q1 2016 vs. Q1 2017:



Media Successes 

ÅEMB finalized a 2-minute interview, featuring 

David DuBois, shown on 27,000 American 

Airlines flights via Talk Business 360. 

ÅDuBois discussed the value of exhibitions and 

events and the importance of security, focusing 

on the industryôs security initiative that seeks to 

provide industry guidelines and standards to the 

Safety Act Office of the U.S. Department of 

Homeland Security.

ÅTotal Reach: 4.6 Million

https://vimeo.com/clearwind/review/185408056/eccf47f553
https://vimeo.com/clearwind/review/185408056/eccf47f553


Exhibitions Day Preparation

In preparation for Exhibitions Day 2017, the campaign team 
began creating relevant, informative content in order to 
encourage registration and overall participation in all Exhibitions 
Day activities.

ÅLaunched Exhibitions Day 2017 webpage and began 

updating event resources and infographics for attendees

ÅPenned advocacy emails and blog content to encourage 

industry professionals to participate in Exhibitions Day

ÅUpdated Advocacy Toolkit to serve as resources for industry 

professionals as they seek to communicate the value of 

exhibitions and events to their local government officials



Exhibitions Day Preparation



Media Drumbeat

Using information obtained from interviewing campaign 

donors, the EMB team is in the process of developing 

sponsored content to promote the value of convention 

centers to local communities.

Å Interviewed representatives from Visit San Antonio and the 

Henry B. Gonzalez Convention Center to discuss the 

facilityôs expansion and renovation process and how it has 

benefited the larger San Antonio community

ÅEMB penning article to be placed via a business journal in a 

market where convention center expansion is under 

consideration



Q1 Social Media

EMBôs social media team captured significant traction across Twitter and Facebook pages 
during Q1 2017. The EMB social content for Q1 focused on a mix of industry trends and 
news, upcoming events, awards shows, and EMB owned content such as Exhibitions Day 
or blog posts. Exhibitions Day content is currently being worked in weekly and will continue 
to be until after the event. 

Presence on accounts as of March 2017:   

ÅTwitter (@exhibitsmeanbiz) ï1,269 Followers 

Å+67 since Q4 2015

ÅFacebook (Exhibitions Mean Business) ï904 Page Likes 

Å+49 since Q4 2015

https://twitter.com/exhibitsmeanbiz
https://www.facebook.com/ExhibitionsMeanBusiness


Q1 Social Media

Snapshot:


