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Exhibitions:	  Driving	  US	  Economic	  Growth	  &	  Competitiveness	  

Representing	  the	  Exhibitions	  and	  Events	  Industry	  
Tuesday,	  17	  June	  2014	  

_________________________________________________________________ 
About	  Exhibitions	  Day	  
Exhibitions	  Day	  is	  aimed	  at	  promoting	  the	  value	  of	  the	  exhibitions	  and	  events	  industry	  by	  engaging	  key	  audience	  
segments	  in	  a	  more	  direct	  forum	  on	  Capitol	  Hill.	  The	  goal	  for	  Exhibitions	  Day	  is	  to	  raise	  awareness	  of	  the	  exhibitions	  
and	  events	  industry	  among	  federal	  legislators	  and	  use	  this	  opportunity	  for	  direct	  engagement	  with	  members	  of	  
Congress	  and	  their	  staff	  to	  help	  foster	  a	  greater	  understanding	  of	  our	  industry	  and	  the	  impact	  key	  policy	  issues	  have	  on	  
constituents	  in	  their	  states	  and	  districts.	  	  
	  
Exhibitions	  Day	  is	  proudly	  supported	  by	  the	  exhibitions	  and	  events	  industry,	  including:	  
• Center	  for	  Exhibition	  Industry	  Research	  (CEIR)	  	  
• Exhibit	  Designers	  +	  Producers	  Association	  (EDPA)	  	  
• Exhibition	  Services	  &	  Contractors	  Association	  (ESCA)	  	  
• International	  Association	  of	  Venue	  Managers	  (IAVM)	  	  

• International	  Association	  of	  Exhibitions	  &	  Events	  (IAEE)	  	  
• Society	  of	  Independent	  Show	  Organizers	  (SISO)	  	  
• US	  Travel	  Association	  (USTA)	  	  

	  
The	  Industry’s	  Perspective	  
The	  Jobs	  Originated	  through	  Launching	  Travel	  (JOLT)	  Act	  of	  2013	  is	  a	  bipartisan	  issue	  that	  would	  leverage	  the	  benefits	  
of	  inbound	  international	  travel	  to	  the	  United	  States	  to	  increase	  economic	  growth,	  create	  more	  jobs,	  generate	  
additional	  tax	  revenue	  and	  boost	  U.S.	  exports	  –	  strengthening	  the	  U.S.	  exhibitions	  market.	  	  
	  
The	  Industry’s	  Ask	  
Include	  JOLT	  in	  immigration	  reform	  and	  cosponsor	  the	  bill.	  
Ensure	  JOLT	  remains	  in	  any	  immigration	  compromise	  with	  the	  House.	  
	  
More	  about	  JOLT	  

• House	  of	  Representatives	  (HR.	  1354)	  –	  Introduced	  by	  Rep.	  Joseph	  J.	  Heck	  (R-‐NV-‐3)	  in	  March	  2013	  and	  has	  
gained	  more	  than	  150	  cosponsors.	  

• Senate	  (S.	  744)	  –	  Passed	  by	  the	  Senate	  (not	  under	  the	  name	  JOLT)	  in	  April	  2013	  as	  part	  of	  comprehensive	  
immigration	  reform.	  

• Modernizing	  Visa	  Waiver	  Program	  (VWP)	  –	  Expanding	  the	  VWP	  to	  allow	  more	  travelers	  from	  countries	  closely	  
allied	  to	  the	  United	  States	  to	  travel	  into	  the	  country.	  

• Easing	  and	  Expediting	  Visa	  Processing	  –	  Facilitate	  the	  use	  of	  secure	  remote	  videoconferencing	  technology	  for	  
visa	  interviews	  to	  reduce	  wait	  times.	  

• Expanding	  Global	  Entry	  Program	  –	  Expand	  the	  Global	  Entry	  program	  that	  expedites	  entry	  for	  preapproved,	  
low-‐risk	  international	  travelers.	  

	  
Key	  Data	  Points	  
The	  economic	  contributions	  of	  the	  events	  and	  exhibitions	  industry,	  and	  in	  turn,	  the	  country’s	  competitiveness	  
in	  this	  space,	  are	  at	  risk	  if	  government	  restrictions	  on	  travel	  into	  the	  U.S.	  are	  not	  reduced.	  	  

• There	  are	  more	  than	  11,000	  exhibitions	  conducted	  in	  the	  U.S.	  every	  year,	  attracting	  nearly	  2	  million	  exhibiting	  
companies.	  (CEIR)	  	  



• Attendees	  spend	  an	  estimated	  $44.8	  billion	  at	  U.S.	  events	  while	  exhibitors	  spend	  an	  estimated	  $24.5	  billion	  
each	  year.	  (CEIR)	  

• Direct	  spending	  on	  business	  travel	  by	  domestic	  and	  international	  travelers	  totaled	  $259	  billion	  in	  2012,	  
including	  $103	  billion	  on	  expenditures	  on	  meetings,	  events	  and	  incentive	  programs.	  (Oxford	  Economics)	  

	  
Current	  policies	  are	  driving	  foreign	  and	  domestic	  audiences	  to	  shift	  investments	  to	  events	  in	  more	  “traveler-‐
friendly”	  markets	  overseas.	  Simultaneously,	  international	  companies	  are	  reducing	  how	  many	  representatives	  
they	  send	  to	  the	  U.S.	  for	  exhibitions	  due	  to	  current	  visa	  restrictions	  and	  regulations.	  	  

• Visitor	  visa	  issues	  impede	  participation	  in	  trade	  shows,	  acting	  as	  a	  barrier	  to	  foreign	  trade	  as	  U.S.	  companies	  
fail	  to	  meet	  with	  current	  or	  potential	  prospects.	  Additional	  export	  losses	  are	  experienced	  in	  the	  form	  of	  lost	  
international	  visitor	  spending	  in	  the	  hospitality	  and	  meetings	  industries.	  

o Visa	  issues	  precluded	  116,000	  international	  participants	  from	  attending	  U.S.	  exhibitions.	  This	  includes	  
78,400	  international	  attendees	  and	  37,900	  international	  exhibitors	  who	  were	  hindered	  from	  
participating.	  (Oxford	  Economics)	  

o 44	  percent	  of	  business	  travelers	  say	  that	  they	  would	  not	  visit	  the	  U.S.	  in	  the	  next	  five	  years	  due	  to	  the	  
difficult	  entry	  process.	  (Consensus	  Research)	  	  

	  
Economic	  Impact:	  The	  U.S.	  exhibitions	  industry	  contributes	  more	  than	  $79.3	  billion	  directly	  to	  the	  GDP	  in	  
attendee	  and	  exhibitor	  spending.	  (CEIR)	  

• Job	  Creation:	  Events	  and	  exhibitions	  support	  1.8	  million	  jobs	  across	  the	  country.	  (CIC)	  
• Tax	  Revenue:	  Meetings	  as	  a	  whole	  generate	  $88	  billion	  in	  federal,	  state	  and	  local	  taxes	  each	  year	  which	  funds	  

and	  supports	  our	  communities.	  (CIC)	  
• Exports:	  International	  buyers	  and	  attendees	  spend	  an	  average	  of	  $13,600	  when	  they	  visit	  a	  U.S.	  trade	  show,	  

and	  international	  exhibitors	  spend	  an	  average	  of	  $36,100.	  (Oxford	  Economics)	  
	  

More	  Than	  Just	  Meetings	  –	  Exhibitions	  Mean	  Business	  
Originally	  established	  in	  2011,	  the	  Exhibitions	  Mean	  Business	  Public	  Relations	  campaign	  was	  
created	  to	  unify	  the	  exhibitions	  and	  events	  industry	  and	  advocate	  the	  long-‐term	  benefits	  of	  
face-‐to-‐face	  connections	  to	  business	  growth	  and	  development.	  Driven	  by	  members	  of	  the	  
industry,	  including	  professional	  associations,	  venues	  and	  convention	  centers,	  exhibitions-‐
focused	  service	  providers,	  convention	  and	  visitors	  bureaus	  and	  other	  travel	  and	  tourism	  
organizations,	  the	  goal	  of	  Exhibitions	  Mean	  Business	  is	  to	  give	  a	  collective	  voice	  to	  the	  exhibitions	  and	  events	  industry	  
in	  order	  to	  more	  effectively	  educate	  and	  inform	  media	  and	  other	  business	  influencers	  and	  promote	  the	  power	  of	  face-‐
to-‐face	  events.	  Visit:	  www.exhibitionsmeanbusiness.com.	  
	  
Exhibitions	  Day	  Delegates	  -‐	  	  
3GSUNLIMITED,	  LLC	  
Access	  Intelligence	  
AEM	  
American	  Academy	  of	  Physician	  Assistants	  
American	  Historical	  Association	  
AMS	  Meetings	  Solutions	  
ASIS	  International	  
Association	  of	  Equipment	  Manufacturers	  
Atlanta	  Convention	  &	  Visitors	  Bureau	  
CadmiumCD	  
Center	  for	  Exhibition	  Industry	  Research	  
Chalden	  &	  Associates	  
Choose	  Chicago	  
CONEX	  
Dulles	  Expo	  Center	  
E.J.	  Krause	  &	  Associates,	  Inc.	  
Emerald	  Expositions	  
Empire	  Golf	  Expo	  
Exhibit	  Surveys,	  Inc.	  
Experient	  
EXPOCAD	  	  
Fern	  Exposition	  &	  Event	  Services	  
Freeman	  
Global	  Experience	  Specialists	  (GES)	  

Goodwill	  Industries	  International	  
Greater	  Houston	  Convention	  and	  Visitors	  
Bureau	  
Greg	  Ruby	  Events	  Group	  
Hargrove	  
Hilton	  Baltimore	  
International	  Association	  of	  Exhibitions	  and	  
Events	  
Irving	  Convention	  and	  Visitors	  Bureau	  
Las	  Vegas	  Convention	  &	  Visitors	  Authority	  
Louisville	  Convention	  and	  Visitors	  Bureau	  
Map	  Your	  Show	  
Marriott	  Global	  Sales	  Organization	  
MGM	  Resorts	  International	  
Montrose	  Meetings	  
MustBee	  
Nashville	  Convention	  &	  Visitors	  Corp.	  
National	  Automobile	  Dealers	  Association	  
National	  Catholic	  Educational	  Association	  
National	  Ready	  Mixed	  Concrete	  Association	  
National	  Restaurant	  Association	  
National	  Retail	  Federation	  
National	  School	  Boards	  Association	  
Optical	  Society	  

PMMI	  -‐	  PACK	  EXPO	  
Positively	  Cleveland	  
PRG	  
Production	  Transport	  
Reed	  Travel	  Exhibitions	  
SMG	  
Solar	  Energy	  Industries	  Association	  
Spectrum	  Venue	  Scout.com	  
The	  Hughes	  Group	  
The	  Vision	  Council	  
Toy	  Industry	  Association,	  Inc.	  
Trade	  Show	  Executive	  
Travel	  Planners,	  Inc.	  
Ungerboeck	  Systems	  International	  
United	  Brotherhood	  of	  Carpenters	  
United	  Fresh	  Produce	  Association	  
United	  Service	  Companies	  
Vage	  Ghana	  Ltd	  
Visit	  Phoenix	  
Visit	  St.	  Petersburg/Clearwater	  Convention	  
and	  Visitors	  Bureau	  
VPI	  
Wyndham	  Jade	  
	  


