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Q2 IN REVIEW
During Q2, EMB connected with both media and partners around a variety of opportunities, 
including event security, tourism, convention center developments and more. We also had a 
strong focus on pre-, during, and post-Exhibitions Day outreach, where we leveraged 
attendee experiences and testimonials, industry issues and economic impact to share why 
ά9ȄƘƛōƛǘƛƻƴǎ aŜŀƴ .ǳǎƛƴŜǎǎΦέ

EMB social channels continue to perform well, acquiring 100 new followers and garnering 
over 98.8K impressions and 2.8K engagements.Exhibitions Day organic and paid efforts 
along with community management contributed to the success of Q2. 

What follows is a more detailed outline of various EMB activities completed in Q2 2018 by 
the EMB campaign team.
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2,528 followers across Twitter and 
Facebook, a 4% increase since Q1 of 

2018

EMB social channels received over 
98.8K impressions in Q2 of 2018

#ExhibitionsDay garnered over 
3,856,896 total impressions, a 124% 

increase from 2017.

Shared 4 new #HeresWhyblog posts to 
EMB website in Q2 of 2018

Garnered 783M media impressions 
and $92.9M in publicity value to date

Secured 6 earned and 9 organic 
placements 
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Q2 MEDIA

ÅFacilitated Q&A with Security Magazine for EMSSI feature in July issue
ÅExplored proactive opportunities with Fort Worth Business Press, TSNN, Successful 

Meetings and others, leveraging current partners events such as convention center 
developments and tourism plan announcements

ÅEngaged reporters around Global Meetings Industry Day panel in Austin
Å Interviewed Advocacy Committee Members and Exhibitions Day attendees for four 

#HeresWhy blogs for the EMB website, which were also amplified across social.

1M
Publicity Value

4.2M
Earned Media 
Impressions

59
Media Interactions

4
Blog Posts



Q2 MEDIA SNAPSHOT



Q2 SOCIAL MEDIA

184
Total Posts

98.8K
Earned Social 
Impressions

2,803
Total Engagements

100
New Followers

ÅTwitter and Facebook continue saw excellent follower growth in Q2, acquiring 100 new 
followers across channels.

ÅActivated paid social posts to promote Exhibitions Day. Posts focused on issues addressed at 
the event, driving event registration, and building awareness. 

ÅPromoted Exhibitions Day 2018 across EMB social channels as well as performed community 
management for the event resulting in one of the best performing years for Exhibitions Day on 
social to date. 



Q2 SOCIAL MEDIA SNAPSHOT



Exhibitions Day 2018



Exhibitions Day Success 

35%
Earned Media Impressions

149%
Earned Social Impressions

18%
Total Social Posts

124%
Total Social Impressions

Exhibitions Day media coverage resulted in 4.4M earned media impressions, a 35% increase from the previous year. The increasein
media impressions demonstrates a larger capture in media coverage. 

Social performance increased in number of posts, earned impressions, and total impressions. This is a result of many contributing 
factors including but not limited to executing an #Expochatwith TSNN prior to the event, an increase in supporters and industry 
ƳŜƳōŜǊǎ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ŀƴŘ ŎŜƭŜōǊŀǘƛƴƎ І9ȄƘƛōƛǘƛƻƴǎ5ŀȅ ƻƴ ǎƻŎƛŀƭ ƳŜŘƛŀΣ ŀƴŘ ŀƴ ƛƴŎǊŜŀǎŜ ƛƴ ŀǘǘŜƴŘŜŜǎ ŦǊƻƳ ƭŀǎǘ ȅŜŀǊΩǎ ŜǾŜƴǘΦ 



Exhibitions Day Support
In addition to participating in meetings on Capitol Hill and answering all messaging inquiries for 

Exhibitions Day attendees, the campaign team developed and managed the following content for 

Exhibitions Day in Q2:

Å An issues brief with detailed information on legislative topics and the industryôs position to be 

communicated with members of Congress during Exhibitions Day

Å A national press release announcing the Exhibitions Day issues and the new GDP impact from 

CEIR

Å Media outreach to national, trade and local outlets

ÅWebpage management

Å Owned and paid social media campaigns during Exhibitions Day to increase followers and 

online visibility

Å Performed community management to engage users on social sharing about Exhibitions Day. 



Exhibitions Day Media Highlights
Exhibitions Day media coverage resulted in 4.4M earned media impressions and a 

publicity value of $952K



Exhibitions Day Social Media Highlights

TOTAL # OF POSTS:

1,188
TOTAL IMPRESSIONS:

3,856,896

TOTAL OWNED 
ENGAGEMENT:

2,250

TOTAL EARNED 
IMPRESSIONS:

3,781,781

#ExhibitionsDay 


